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ABSTRACT

The population's participation in the stock market depends not only on the availability of investment
instruments but also on financial knowledge and assessments of one’s own financial situation. This study
examines financial literacy and stock market participation in Oman, considering demographic differences
and the role of financial well-being in their relationship. The study uses methods of descriptive statistics,
hierarchical binary logistic regression, and the Karlson—Holm—Breen (KHB) decomposition method. The
empirical basis consisted of the results of an online survey conducted from February to June 2026 in Muscat,
Salalah, and Sohar. Of the 1,000 questionnaires distributed, 786 responses were received; after verification,
739 respondents were included in the final sample. The results showed relatively low objective financial
literacy: 47% of respondents answered questions about interest rates correctly, 41% about inflation,
and 36% about financial risks. At the same time, 62% of participants reported a high level of financial
well-being, while only 26% reported participating in the stock market. Regression analysis revealed a
positive relationship between financial literacy and participation in the stock market (odds ratio — 1.42 in
the second model and 1.33 in the third), while for financial well-being, this indicator was 1.25. Additional
analysis indicates its possible mediating role in the relationship under consideration. The obtained results
indicate the need to develop practical financial skills among the population of Oman, along with increasing
the availability of investment services.
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AHHOTAUMA

Yyactne HaceneHua B GOHAOBOM PbIHKE OMpeaenseTcd He TO/NbKO AOCTYNMHOCTbHO WMHBECTULMOHHbIX
WHCTPYMEHTOB, HO WU YpOBHEM (UHAHCOBbLIX 3HAHWW, @ TAKMKe OLEHKOM COBCTBEHHOro (GMHAHCOBOrO
nonoxeHua. Llenb umccnepoBaHMA — OLEHMTb B3aMMOCBA3b (QUHAHCOBOM TPAaMOTHOCTM M yyacTuA
HaceneHMA OmaHa B ¢$OHAOBOM pPbIHKE C YYETOM COLMANbHO-LAEMOrpadUUECcKMX PasaAnMYUii U Poau
¢duHaHcoBoro 6aaronosyyma B JAaHHOW B3aMMOCBA3W. B paboTe Mcnosb3oBaHbl MeToAbl onucaTesbHOM
CTAaTUCTUKM, Mepapxmyeckas BMHaApHasA NIOrMCTUYECKasa perpeccus U meTton Aekomnosuumm KapncoHa-—
Xonma—bpuHa (KHB). SMnMpUYeckyto OCHOBY COCTaBMAWM pPe3y/abTaTbl OH/IANH-0MNPOCca, NPOBEAEHHOTO C
deBpana no noHb 2026 roga B MackaTte, Canane n Coxape. M3 1000 pacnpocTpaHEHHbIX aHKET NoslyYeHo
786 0TBETOB, MOC/IE NPOBEPKU B UTOFOBYHO BbIOOPKY BKAtOYEHBI 739 pecnoHAeHTOB.Pe3ynbTaTbl MOKasanu
CPaBHUTE/IbHO HU3KUI YpPOBEHb OOBLEKTUBHOM PUHAHCOBOM FPAMOTHOCTU: Ha BOMPOCHI O MPOLLEHTHbIX
CTaBKax npaBu/IbHO OTBETUAN 47% pecnoHAeHToB, 06 MHbAAUNKM — 41%, 0 PUHAHCOBbLIX PUCKax — 36%,
npu 3TomM 62% y4aCTHUMKOB OTMETWUAWN BbICOKMI YpOBEHb GUHAHCOBOro Haaromnosyyns, a o6 yyvactuu
B $OHAOBOM pbIHKE COOBLMAN TONbKO 26%. PErpeccMoHHbIA aHaNM3 BbIABUA MONOXKUTE/IbHYIO CBA3b
$MHAHCOBOM FPAaMOTHOCTU C yyacTMem B GOHAOBOM pbiHKe (OTHOWeHMe waHcoB — 1.42 BO BTOpOM
mozenu n 1.33 B TpeTbelt), Toraa Kak a41a puHaHcoBoro 6aarononyymsa gaHHbIN NokasaTenb coctasua 1.25.
JononHuTenbHbI aHaINM3 YKasblBaeT Ha ero BO3MOMKHYI MOCPEAHUYECKYHD POJib B PAaCCMaTpMBAEMOIA
B3aMMOCBA3N. lNonyYeHHble pe3ynbTaTbl CBUAETENbCTBYIOT O HEOOXOAMMOCTM Pa3BUTUA MPAKTUYECKUX
dUHaHCOBbIX HaBbIKOB HaceseHMAa OMaHa HapAa4y € NOBbILWEHUEM AOCTYNMHOCTU MHBECTULMOHHbIX YCAYT.
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INTRODUCTION

Stock market participation is an important driver
of financial system development and personal
wealth accumulation. It may also contribute to
individuals’ sense of financial security and well-
being (Liu et al., 2024; Yun & Mao, 2025). This
issue is particularly relevant to Oman, a high-
income economy with a developing stock market.
According to FinStatGlobe (2026), stock market
activity accounted for 3% of Oman's GDP,
compared with the regional average of 8.7%. Low
stock market participation is not unique to Oman
and is widely discussed in the literature as the stock
market participation puzzle (Duraj et al., 2025).

A thorough literature review shows that stock
market participation is influenced by numerous
factors, including stock expectations, the nature
of stocks, the risks involved, and risk preferences
(Menkhoff & Westermann, 2025). Agarwal
et al. (2026) found that government-provided
infrastructure and facilities influence individuals'
investment behavior, as they tend to receive more
information, access to resources, and development
opportunities that encourage stock market
investment. It is also highlighted that the more
people are aware of and use technology (e.g., mobile
technology), the more they are inclined to invest
(Fatima & Chakraborty, 2025). Bucher-Koenen et
al. (2025) found that, alongside external factors,
intrinsic factors drive stock market participation,
as individuals can only make better use of external
opportunities when they are internally motivated.

One of the most influential internal and personal
factors is financial literacy, which is strongly related
to investment intentions and behaviors (Algam
& Hamshari, 2024). Financial literacy is also
considered an important predictor of investment
behaviors, including stock market participation
(Ameer & Khan, 2020; Bucher-Koenen et al., 2021;
Sapiri & Awaluddin, 2023). Therefore, we propose
that financial literacy is an important predictor of
stock market participation in Oman. However, the
financial literacy score for Omanis is 10.5, which
is lower than the OECD average (Mirzaei & Buer,
2022). Therefore, the proposed relationship needs
empirical testing. The study is important because
the Omani government has begun valuing the role
of financial literacy and embedded it in Vision
2040. Although financial literacy has two domains
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(objective and subjective financial literacy),
objective financial literacy is valued because it
provides a more accurate picture of literacy through
bias-free evaluation (Xin et al., 2024). Therefore,
this study first aims to understand Omani youth's
objective financial literacy level and their stock
market participation.

However, some recent studies suggest that
personal factors may influence financial literacy
and stock market participation (Mirzaei & Buer,
2022). For instance, age, education, family wealth,
occupation, and social groups (Changwony et
al., 2015; Gomes & Smirnova, 2021; Menkhoff
& Westermann, 2025; Vaarmets et al., 2019). A
literature review shows that empirical research
on this topic remains scant, especially in Oman.
Against this backdrop, the current study aims to
identify Omanis' level of financial literacy and
stock market participation.

This study also considers the role of financial
wellbeing in predicting stock market participation.
Financial wellbeing is important as it is a major
element of overall wellbeing in life (Netemeyer
et al., 2018). Past literature has highlighted that
financial wellbeing is instrumental for favorable
financial outcomes (e.g., Selvia et al., 2021). Recent
studies have highlighted that investment behavior
requires financial stability and support, which are
present when financial wellbeing is present (Algam
& Hamshari, 2024; Sorgente & Lanz, 2019).
Recent meta-analytic findings by Santini et al.
(2025) highlighted that financial wellbeing results
from positive individual factors and can also lead to
positive overall life outcomes. Therefore, studying
financial wellbeing is imperative, as it drives overall
life satisfaction and wellbeing.

Financial wellbeing is another factor that may
influence investment decisions. As an important
component of overall wellbeing, it reflects
individuals’ ability to meet their financial needs and
maintain financial security (Netemeyer et al., 2018).
Previous studies have linked financial well-being
to favorable financial outcomes and investment
behavior (Selvia et al., 2021; Algam & Hamshari,
2024; Sorgente & Lanz, 2019). Santini et al. (2025)
further highlighted its relationship with individual
characteristics and broader life outcomes. Research
also suggests that personal, environmental, and
institutional factors shape financial well-being,
with financial literacy identified as an important
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predictor (Hernandez-Perez & Cruz Rambaud,
2025; Lusardi & Streeter, 2023; Nanda & Banerjee,
2021). Nevertheless, evidence on the relationship
between financial literacy, financial well-being,
and stock market participation in Oman remains
limited.

This study examines financial literacy and
stock market participation in Oman, considering
demographic differences and the role of financial
well-being in their relationship. By examining these
factors together, the study contributes empirical
evidence from an Omani sample and offers insights
into the relationship between financial knowledge,
financial well-being, and investment behaviour.

LITERATURE REVIEW

Existing literature has highlighted the value of
stock market participation and its relationship with
financial literacy and financial well-being. However,
it has given limited attention to differences in
these factors across demographic groups. Previous
studies have highlighted the role of demographic
variables in stock market participation. For instance,
Menkhoff and Westermann (2025) identified that
age, education, family wealth, and risk-taking
propensity influence the likelihood of stock market
participation. In their empirical study, Gomes and
Smirnova (2021) observed that the likelihood of
investment is higher at younger ages, levels off in
middle age, and declines at older ages.

Vaarmets et al. (2019) identified that occupation
influences individuals’ interest in investments and
stocks. Ameriks and Zeldes (2004) highlighted
that investors' age largely influences investment
decisions, as younger individuals may be more
willing to take risks but have less experience
identifying them. Changwony et al. (2015)
highlighted that social groups influence individuals’
motivation to invest and their investment choices.
Christiansen et al. (2008) further argued that
education is another important predictor of stock
market participation, as economics and business
education increases individuals’ understanding of
financial markets and encourages participation.

Family background also matters, as families
with higher levels of financial literacy tend to
make more investments, including stock market
participation (van Rooij et al., 2011). Cole and
Shastry (2014) further highlighted that financial

education improves individuals’ understanding of
markets, finance and the economy, encouraging
them to pay closer attention to their financial
future and invest to achieve financial wellbeing.
Hong et al. (2004) emphasized the role of location
and background in financial choices, literacy and
investments. They identified that individuals living
in cities have more investment opportunities and
greater access to financial markets, which may
encourage stock market participation.

Taken together, these studies suggest that
demographic factors (e.g., age, education, family
background, and occupation) are associated with
financial literacy, financial wellbeing, and stock
market participation. Accordingly, the following
hypothesis is proposed:

H]I: Financial literacy, financial wellbeing, and
stock market participation differ significantly across
demographic groups.

According to Remund (2010), financial literacy
refers to one’s understanding of financial concepts
and ability to make financial decisions considering
economic and life circumstances. Previous studies
have shown that financial literacy predicts financial
behavior (Sivaramakrishnan et al., 2017; Zhao &
Zhang, 2020). Financial literacy encompasses two
major dimensions: subjective and objective financial
literacy (Nejad & Javid, 2018). The former reflects
individuals’ confidence in their financial abilities
(Alba & Hutchinson, 2000), while the latter refers
to their understanding of financial instruments,
principles, and concepts (Lusardi & Mitchell,
2014). Although both dimensions matter (e.g., Zhao
& Zhang, 2021), objective financial literacy more
directly assesses financial knowledge and is less
affected by self-reporting bias (Xin et al., 2024).

Therefore, this study uses objective financial
literacy to assess individuals’ financial knowledge.
Previous research has identified objective financial
literacy as an important determinant of investment
behavior (Kim et al., 2019), including stock
market participation (Akhtar & Das, 2019). Higher
objective financial literacy has also been associated
with a greater propensity to invest in risky assets
(Liao et al., 2017), including mutual funds (Chu et
al., 2017) and stocks (Thomas & Spataro, 2018).
Based on these findings, this study examines the
relationship between objective financial literacy
and stock market participation in Oman through the
following hypothesis:
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H2: Objective financial literacy is positively
related to stock market participation.

Previous research has also linked stock market
participation to financial wellbeing, defined as a
state in which individuals feel financially secure,
have financial freedom, and believe they can
meet their current and future financial needs and
achieve desired outcomes (Netemeyer et al., 2018).
Financial wellbeing may influence individuals’
ability to meet these needs and contribute to
overall life satisfaction. Under such circumstances,
individuals are more likely to plan and manage
their financial resources, including savings and
investments (Algam & Hamshari, 2024). Financial
wellbeing may also strengthen their ability to
manage resources effectively (Lusardi & Mitchell,
2014).

Financial wellbeing enables individuals to
manage their resources during difficult times and
stressful situations (Naami et al., 2023). This
may stem from the sense of financial protection
and security associated with financial wellbeing
(Cannon et al., 2024). Handranata et al. (2022) also
observed a relationship between financial wellbeing
and stock market investment, including during crises
such as the COVID-19 pandemic. Investments can
help protect financial health (Sriram et al., 2024) by
increasing the future value of invested funds.

Bucher-Koenen et al. (2023) identified a
relationship between stock market participation
and financial wellbeing, suggesting that investment
opportunities and financial security are closely
connected. Furthermore, higher levels of financial
wellbeing may encourage individuals to invest in
stocks. Parvin et al. (2026) also highlighted the role
of financial wellbeing in stock market participation,
suggesting that individuals who are more satisfied
with their financial situation may be more inclined
to invest. Based on these findings, the following
hypothesis is proposed:

H3: Financial wellbeing is positively related to
stock market participation.

Taken together, the reviewed studies suggest
that financial literacy and financial wellbeing are
associated with stock market participation, while
demographic characteristics may account for
differences across individuals. This study further
examines these relationships using empirical data
from Oman.
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RESEARCH METHODS

The research uses a quantitative approach with
a one-step (cross-sectional) design. The working-
age population of Oman (15-64 years) was
considered the general population. According to
Al-Jilani (2026), the number of Omani citizens is
3.04 million (excluding foreign citizens), of which
59.1%, or approximately 1.8 million people, belong
to this age group. To determine the required sample
size, the Yamane formula (Yamane, 1967) was used
by formula (1):

n=N/(1+ Ne?) (D)

where:
n — the required sample size;
N — the size of the population;
e — the error term.

With a permissible sampling error of 5% and
a population size of approximately 1.8 million
people, the calculation using formula (1) showed
that the required sample size is approximately 400
respondents. To further assess the minimum sample
size, considering a higher level of confidence,
Cochran’s formula (Cochran, 1977) was used, as
presented below in formula (2):

z%p-(1-p)
Nng = —62

(2)

where:

no — the estimated sample size;

Z — the critical value of the standard normal
distribution  corresponding to the selected
confidence level;

p — the estimated proportion of the population
possessing the trait under study;

e — the maximum allowable sampling error.

The calculation used a 99% confidence level,
which corresponds to Z = 2.576. Because no
preliminary information was available about the
distribution of the studied characteristics in the
population, p was set to 0.5. This approach makes it
possible to obtain the maximum calculated sample
size for the given parameters. The permissible error
was maintained at 5% (e = 0.05). Substituting these
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values into formula (2) yields 663.58, which, when
rounded up, amounts to 664 respondents. Thus, the
minimum sample size for the study was set at 664
participants.

Primary data were collected between February
and June 2026 through an online survey conducted
in major cities of Oman, including Muscat, Salalah,
and Sohar. The survey targeted individuals aged 18
and above who participated in household financial
decision-making and were familiar with basic
financial concepts. A total of 1,000 questionnaires
were distributed, and 786 responses were received.
After screening the responses against the inclusion
criteria, 739 valid questionnaires were retained for
further analysis. The final sample exceeded the
minimum sample size of 664 respondents calculated
using Cochran’s formula (2).

Convenience and referral sampling techniques
were employed to recruit respondents. These
methods were selected mainly because a complete
sampling frame was unavailable and because
they offered practical advantages in time and
resources (Jager et al., 2017; Etikan et al., 2016).
To obtain a more diverse sample, the researchers
recruited respondents across different demographic
categories, including gender, age, occupation,
marital status, household financial decision-making
role, and family type. Nevertheless, the non-
probability nature of the sampling procedure should
be considered when interpreting the findings and
generalising them to the wider Omani population.

The measurement instruments were adapted
from previous studies. Financial literacy was
assessed using three items adopted from Yang et
al. (2023), covering respondents’ understanding
of interest rates, inflation, and financial risk. Each
question offered multiple response options, with
correct answers coded as 1 and incorrect or other
responses coded as 0.

Financial wellbeing was measured using the
four-item scale developed by Handranata et al.
(2022). Responses were converted to binary values,
with “Agree” and “Strongly agree” coded as 1
and “Disagree”, “Strongly disagree”, and missing
responses coded as 0. Jeong and Lee (2016)
discussed a similar approach to dichotomizing
response scales.

Stock market participation was measured using
a binary question: "Have you invested in the stock
market, either directly or through a fund that invests

in stocks?" Responses were coded as 1 for "Yes"
and 0 for “No”. The question was adapted from
Zhao and Zhang (2021).

Data analysis was carried out in three stages.

(1) First, descriptive  statistics  were
calculated to examine the sample's demographic
composition and the distribution of financial
literacy, financial wellbeing, and stock market
participation. Pearson’s chi-square (y?) tests were
applied to assess associations between demographic
characteristics and the three variables, providing
the basis for testing H1.

(2) Second, hierarchical binary logistic
regression was employed to examine the
relationships between financial literacy, financial
wellbeing, and stock market participation. The
explanatory variables were introduced sequentially.
Model 1 included demographic characteristics as
control variables, Model 2 additionally incorporated
financial literacy, and Model 3 introduced financial
wellbeing. This procedure allowed us to examine
each predictor's contribution while controlling for
demographic differences, providing evidence to
test H2 and H3. Model fit and improvements across
successive models were assessed using the —2 log-
likelihood statistic and McFadden’s pseudo-R?.

(3) Third, an additional mediation analysis
was performed using the Karlson—Holm—Breen
(KHB) method, which allows effects to be
decomposed in nonlinear regression models. This
analysis examined the potential mediating role of
financial wellbeing in the relationship between the
three components of financial literacy (interest rates,
inflation, and risk) and stock market participation.
Total, direct, and indirect effects were estimated,
together with their statistical significance.

RESULTS

This section presents the results of an analysis
of financial literacy, financial well-being, and
Omani participation in the stock market. In the
first stage, we examined respondents' socio-
demographic characteristics and differences in
financial knowledge, including understanding
of interest rates, inflation, and financial risk. The
distribution of correct and incorrect answers, by
respondents' socio-demographic characteristics,
makes it possible to identify differences in financial
literacy between population groups (Table 1).
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Table 1. Demographic characteristics and distribution of financial literacy responses (N = 739)

Financial literacy
Sample Interest Inflation Risk
(%) Know | Don't know | Know |Don't know | Know |Don't know
Variable (n=347) (n=392) |(m=301)| (n=438) | (n=263) | (n=476)
Gender X?=18.65%** X?=16.92%** X?=17.52%**
Male 53.56 83.59 16.41 54.58 42.06 35.69 62.74
Female 39.86 13.42 79.63 42.06 54.58 62.74 35.69
Not specified 6.58 2.99 3.96 3.36 3.36 1.57 1.57
Age X?=123.55%* X?=111.69** X?=96.74***
<20 years 18.98 22.65 21.37 18.96 12.56 15.45 22.69
21-30 years 29.65 31.89 19.52 23.25 21.12 23.67 20.58
31-40 years 14.58 26.71 13.85 19.52 19.45 19.69 25.69
41-50 years 16.85 14.39 12.68 23.63 26.85 29.55 18.43
>50 years 19.94 4.36 32.58 14.64 20.02 11.64 12.61
Profession X2=4532%* X?=0.568 X?=66.98%**
Student 34.58 19.3 35.69 20.18 25.69 21.75 9.25
Job holder 29.38 34.09 12.68 23.69 18.58 53.75 21.39
Entrepreneur 7.65 27.98 23.75 26.58 26.86 12.65 33.59
Graduated job seecker 28.39 18.63 27.88 29.55 28.87 11.85 35.77
Marital Status X?=3.62 X?=5.85 X2=7.90**
Single 47.54 48.35 42.17 42.65 47.43 38.65 42.15
Married 33.83 43.75 51.31 48.9 50.68 43.55 49.52
Not specified 18.63 7.9 6.52 8.45 1.89 17.8 8.33
Decision-making role X2=79.55%%* X2=98.90%** X2=8().74%**
Dependent 53.68 12.35 57.63 18.69 23.75 18.74 25.45
Independent 23.57 31.68 18.69 23.55 18.69 22.65 20.67
Make major family decisions | 12.69 31.68 19.25 32.32 33.25 31.85 28.62
Only participate in family 10.06 | 24.29 443 25.44 2431 26.76 25.26
decisions
Family type X?=89.25%%* X?=75.69** X?=6.69
Nuclear family 12.25 19.63 32.69 10.35 35.69 21.58 25.12
Single-parent family 8.2 11.58 25.63 19.45 25.74 23.9 22.25
Extended family 45.35 36.85 18.25 32.65 12.45 20.18 22.18
Blended family 28.2 21.74 18.65 33.87 22.85 19.65 19.74
Not specified 6 10.2 4.78 3.68 3.27 14.69 10.71
x> — Pearson's chi-square statistic; *p < 0.05, **p < 0.01, **p < 0.001. Percentages are reported by response cat-
egory

Note: compiled by the authors.

Table 1 reveals the demographic profile (gender,
age, profession, marital status, decision-making
roles, and family type) and descriptive statistics
(financial literacy — inflation, interest, and risk).
The results show that most respondents were male
(53.56%), aged 30 years or younger (48.63%),
students (34%), single (48%), dependent (54%),
and living in an extended family (45%). Financial
literacy was low to moderate in the sample; 47%
responded correctly to questions of interest, 41% to
questions of inflation, and 36% to questions of risk.
These results align with Mirzaei and Buer (2022),

Ixonomuxa: cmpamezus u npakmuxa. T. 21, Ne 3, 2026 /Economy: strategy and practice. Vol. 21. No 3, 2026

who found that financial literacy was low in Oman
and that people with more knowledge had higher
savings and investment intentions.

The table also shows that gender is significantly
associated with financial literacy elements (Interest,
Inflation, and Risk). The male sample showed higher
financial literacy in interest and inflation. In contrast,
the female sample was better at understanding risk,
showing a significant imbalance between male
and female samples (X?>= 16.92-31.77, p<.001,
p<.0001). In addition, individuals under 30 are more
knowledgeable about interest (X2 = 123.55%%),
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inflation (X?= 111.69**), and risk (X* = 96.74
*%%). These results support previous literature, e.g.,
Zhao and Zhang (2021), who found that younger
individuals behave differently in financial matters
than other age brackets. These results also align
with Mirzaei and Buer (2022), who found that the
Omani population has different levels of financial
literacy by gender, age, and education.
Respondents' professions showed mixed
results across samples. Financial literacy differed
significantly by profession (interest and risk factors,
X?=45.32*% and X?=66.98 ***), with job holders
showing a higher level of understanding of interest
and risk. Entrepreneurs and students displayed the
lowest level of understanding of the elements of
financial literacy. Marital status was significantly
associated with financial wellbeing (X*= 6.63, p <
0.05), but not with stock market participation (X*=
4.56, p > 0.05). Married individuals were more
knowledgeable about financial risks (X?>=7.90*%).

Individuals' decision-making roles were also
significantly associated with interest (X?>=79.55%%),
inflation (X?=98.90**), and risk (X?>=80.74**), with
independent individuals or those who contributed to
family decisions showing higher financial literacy
(understanding of interest, inflation, and risk).

The results also show significant differences in
family understanding of interest (X?=89.25%*%*),
inflation (X*>=75.69***), and financial literacy
(X?=42.96**). Members of the extended or blended
family have a better understanding of interest and
inflation. Family type did not affect understanding
of the risk element. The results show that gender,
age, profession, decision-making roles, and family
type are the main factors affecting financial literacy.
Marital status was significantly associated only
with risk-related knowledge. Table 2 presents
demographic results related to financial well-being
and stock market participation.

Table 2. Descriptive statistics for financial well-being and stock market participation

Financial Financial Stock market | Stock market
Variable well-being: High wellbeing: participation: | participation:

(n = 459) Low (n =280) | Yes (n=189) No (n = 450)
Gender X?=12.56%* X2=12.56
Male 75.68 24.32 76.25 23.75
Female 81.36 18.64 22.68 72.82
Not to specify 1.03 2.36 1.07 3.43
Age X?=9.79 X?=124.05***
<20 years 20.18 18.48 2.05 1.05
21-30 years 19.65 21.58 14.36 19.52
31-40 years 18.2 19.85 38.65 28.95
41-50 years 23.65 23.62 29.78 35.62
>50 years 18.32 16.47 15.16 14.86
Profession X?=75.09%* X2=50.81***
Student 11.25 42.57 9.67 21.59
Job holder 32.35 16.63 51.28 19.58
Entrepreneur 42.25 9.54 15.38 13.68
Graduated job secker 14.15 31.26 23.67 45.15
Marital Status X?=6.63 X2=4.56
Single 51.09 48.91 46.57 40.06
Married 48.91 51.09 41.92 51.35
Not to specify 0 0 11.51 8.59
Decision-making role X?=15.23* X2=81.35%*
Dependent 17.18 20.32 24.5 51.05
Independent 21.39 23.65 31.68 23.68
Make major family decisions 39.58 36.81 24.76 12.59
Only participate in family decisions 21.85 19.22 19.06 12.68
Family type X?=42.96** X?=16.95%**
Nuclear family 12.59 | 33.61 18.36 | 23.25
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Single parent family 18.56 29.6 12.35 19.62
Extended family 32.74 19.65 36.58 28.65
Blended family 31.56 12.59 18.54 22.15
Not specified 4.55 4.55 14.17 6.33

category

x> — Pearson's chi-square statistic; *p < 0.05, **p < 0.01, **p < 0.001. Percentages are reported by response

Note: compiled by the authors.

Table 2 presents descriptive results for financial
well-being and stock market participation.
Financial well-being was classified as high for
62% of respondents, with 62% reporting they
felt financially well. The table reveals that only
26% of the respondents invested in the stock
market (either directly or indirectly). These
results reveal high financial well-being and low
stock market participation in the sample. Gender
was also significantly associated with stock
market participation, with males more inclined to
participate.

The results show that stock market participation
was higher in the 31-50 age group (X?>=124.05%%),
and well-being did not differ across age groups.
Profession showed mixed results across samples:
well-being  (X?>=75.09***) and stock market
participation  (X?>=50.81***) differed across
samples, with job holders showing higher financial
well-being and stock market participation.
Entrepreneurs and students had low stock market
participation, while students and graduate job
seekers had the lowest financial well-being.
Marital status did not differ in financial well-being
and stock market participation (i.e., X*=6.63 and
X?=4.56, respectively). Individuals' decision-

making roles were also significantly associated with
financial well-being (X*=15.23*) and stock market
participation (X*=81.35**), with individuals who
were independent or contributed to family decisions
showing greater intent to participate in the stock
market through investment.

The table also presents the effects of family
type on financial well-being and stock market
participation. The results reveal a significant
difference in stock market participation by family
type (X*=76.95***). Members of extended or
blended families also have higher levels of financial
well-being, while members of extended families
participate in the stock market. Family type did not
affect understanding of the risk element. The results
show that gender, age, profession, decision-making
roles, and family type are the main factors affecting
financial well-being and stock market participation.
In contrast, marital status does not affect financial
literacy or stock market participation. Based on
Tables 1 and 2, the results support H1.

The effects of demographic variables and
predictors (financial literacy and financial well-
being) are further tested through hierarchical
logistic regression as shown in Table 3.

Table 3. Hierarchical binary logistic regression predicting stock market participation

Stock Market Participation

Variable Model-1 Model-2 Model-3

Exp (p) S.E. Exp (p) S.E. Exp (p) S.E.
Intercept 3.28 0.71 0.63 0.79 0.35 0.85
Gender (Ref: Female)
Female 0.38%* 0.41 0.42%%* 0.39 0.45%* 0.31
Not to specify 0.09 0.63 0.11 0.62 0.09 0.54
Age (Ref: <20 years)
21-30 years 0.12 0.25 0.14 0.39 0.16 0.29
31-40 years 0.48%* 0.37 0.46%* 0.35 0.44%** 0.30
41-50 years 0.32%* 0.54 0.30%* 0.52 0.28** 0.33
>50 years 0.08 0.56 0.07 0.63 0.06 0.67
Profession (Ref: Student)
Job holder | o42¢* | 023 | 048** [ 019 | 052#* [ 0.18
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Entrepreneur 0.21** 0.32 0.23** 0.35 0.29%* 0.21
Graduated job seeker 0.08 0.41 0.07 0.39 0.10 0.38
Marital status (Ref: Single)

Married 0.09 0.68 0.19%* 0.5 0.2%** 0.37
Not to specify 0.02 0.72 0.05 0.69 0.04 0.77
Decision making role (Ref: Dependent)

Independent 0.15%%* 0.54 0.28%** 0.28 0.32%** 0.35
Make major family decisions 0.227%%* 0.31 0.29%** 0.25 0.34%%* 0.29
Only participate in family decisions 0.06 0.63 0.09 0.59 0.09 0.57
Family type (Ref: Nuclear family)

Single parent family 0.09 0.65 0.08 0.69 0.09%* 0.42
Extended family 0.26** 0.28 0.29%* 0.25 0.32%* 0.28
Blended family 0.25%* 0.36 0.26** 0.29 0.28%* 0.25
Not to specify 0.07 0.68 -0.06 0.54 -0.05 0.56
Financial Literacy 1.42%* 0.2 1.33%* 0.29
Financial wellbeing 1.25%%* 0.3
-2 log likelihood 669.25 628.69 581.42

A -2 log likelihood - 40.56 47.27
McFadden R? 3219 .3495 3927

Note: compiled by the authors

Table 3 presents the results of hierarchical logistic
regression. McFadden’s pseudo-R? increased from
0.3219 in Model 1 to 0.3927 in Model 3, with the
latter showing the highest reported explanatory
power (McFadden, 1977). The —2 log-likelihood
decreased from 669.25 to 628.69 and subsequently
to 581.42. The corresponding reductions of 40.56
and 47.27 indicate improved model fit after
including financial literacy (Model 2) and financial
wellbeing (Model 3), respectively.

The male sample is significantly (<.01)
associated with participation in the stock market
across all three models. The odds ratio of .38
to .45 indicates males have higher stock market
participation interest when compared with females.
The effects slightly strengthen after the inclusion
of financial literacy and financial wellbeing in
the models, highlighting that these variables
even influence stock market participation after
controlling for gender. While looking at the age
groups, it is evident that respondents from 31-40
years of age are more inclined to invest in stock
markets (odd ratio of 0.44-0.48, p<.01) followed by
the age group of 41-50 (odd ratio of .28-.32, p<.01).
Similarly, when we look at the professional groups
of respondents, it is evident that job holders and
entrepreneurs were more inclined to invest in stock
markets (odd ratios .42-.52, p<.01 for job holders;
odd ratios .21-.29, p<.01 for entrepreneurs).

Regarding marital status, married individuals
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are more inclined to invest (odds ratios .19- .20,
p<.01 and p < .001, respectively) when literacy
and financial wellbeing are added (model-2 and
model-3). This suggests that married individuals
tend to participate in stock markets because of
pooled resources, shared financial decisions, and
financial stability. Independent (odds ratio .15-
.32, p<.001) and major family decision makers
(odds ratio .22-.34, p<.01-.001) are significantly
associated with participation in stock markets, with
major family decision makers being more inclined.
Those who participate only in family decisions are
less likely to invest in stocks. Participants from
extended (odds ratio .26-.32, p<.01) and blended
families (odds ratio .25-.28, p<.01) are more likely
to participate in stock investments. Single-parent
families are interested in investing in stock markets
only when they have financial wellbeing (p<.05,
model-3).

Financial literacy is positively associated with
participation in the stock market (p<.01) in both
model-2 and model-3;a one-unitincrease in financial
literacy was associated with 33—42% higher odds
of stock market participation. The results show that
financial literacy is a significant predictor of stock
market participation; H2 is supported. After adding
financial wellbeing in model 3, it is further evident
that financial wellbeing is positively associated
with participation in the stock market (p<.001; with
a one-unit increase in financial wellbeing, the odds
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of stock market participation were 25% higher),
supporting H3.

After including financial wellbeing, the odds
ratio for financial literacy decreased from 1.42
to 1.33, suggesting a possible mediating role of
financial wellbeing. To examine this relationship

Table 4. Mediation analysis using the KHB method

OUHAHCOBAS S5KOHOMHKA

further, an additional mediation analysis was
conducted using the Karlson—-Holm—Breen (KHB)
method, which accounts for rescaling differences
in nested nonlinear probability models (Karlson &
Holm, 2011). Table 4 presents the results.

Financial literacy components and effects | Coefficient | S.E. | p-value
Interest

Reduced model (without mediator) 0.129 0.049 0.012
Full model (with mediator) 0.118 0.053 0.049
Difference (indirect effect) 0.011 0.004 0.020
Inflation

Reduced model (without mediator) 0.391 0.100 less than 0.001
Full model (with mediator) 0.328 0.103 0.001
Difference (indirect effect) 0.063 0.017 less than 0.001
Risk

Reduced model (without mediator) | 0.254 | 0.028 | 0.001

Note: compiled by the authors

Table 4 presents the results, where the total
effect comes from the coefficient of the reduced
model (model-2, without mediator), while the full
model (model-3, with mediator) estimates the direct
effects. The indirect effects are based on differences
between the total and direct effect coefficients.
The table shows that all direct (0.118, 0.328, and
0.179) and total effects (0.129, 0.391, and 0.254)
are significant. The coefficient differences (indirect
effects) are also significant (0.011, 0.063, and 0.075,
respectively), supporting the partial mediation
mechanisms.

CONCLUSION

The study identified the characteristics of
financial literacy, financial well-being, and Omani
participation in the stock market. The survey results
from 739 respondents indicate a relatively low
level of financial knowledge: 47% of participants
answered correctly on questions about interest
rates, 41% about inflation, and 36% about financial
risk. At the same time, only 26% of the respondents
reported participating in the stock market, while
62% rated their financial well-being positively.
This discrepancy deserves attention, as a sense of
financial stability is not always accompanied by
sufficient understanding of financial instruments
and investment opportunities. Mirzaei and Buer
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(2022) also pointed to insufficient financial literacy
in Oman.

The analysis showed that financial knowledge
and investment behavior vary depending on
socio-demographic  characteristics. The most
noticeable differences relate to age, gender,
professional status, role in family decision-making,
and family type. The regression results also
indicate a positive relationship between financial
literacy and financial well-being and stock market
participation.  Additional ~mediation analysis
suggests that financial well-being may act as an
intermediate link between financial knowledge and
investment behavior. However, the nature of this
relationship requires further study.

Overall, this research provides insights into the
relationship among financial literacy, financial well-
being, and stock market participation in Oman. It
is concluded that stock market participation is
influenced by financial literacy, financial wellbeing,
and demographic characteristics. Demographic
variables such as gender, age, employment status,
decision-making autonomy, and family structure
emerge as important considerations when studying
financial knowledge and behavior in Oman. The
results suggest that financial outcomes should be
addressed through both cognitive (e.g., financial
knowledge and literacy) and affective factors
(attitude, emotional disposition, and confidence).
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The findings highlight that financial literacy and
participation in stocks are low, but financial well-
being is considered moderate to high in Oman. These
results could be investigated further by considering
the factors that explain the underlying reasons
for such findings. Theoretically, researchers can
identify new research directions and design future
studies that could further the literature on financial
literacy, financial wellbeing, and investment in
stocks. Practically, these results are useful for
policymakers, educators, and financial institutions,
as they can draw their interventional mechanisms
from the given findings. A set of comprehensive
strategies can promote financial literacy and
stock market investment by further strengthening
financial well-being.

Several limitations should be acknowledged. The
use of convenience and referral sampling, together
with the concentration of respondents in major
cities, limits the generalisability of the findings to
the wider Omani population. Moreover, the cross-
sectional design does not allow causal relationships
to be established. Future research could employ
more representative samples, examine changes
in financial behaviour over time, and consider
additional factors such as household income, digital
financial skills, and family financial socialisation.

Overall, improving stock market participation
in Oman requires attention not only to financial
knowledge but also to the conditions under which
individuals make investment decisions. Combining
financial education with accessible financial
services may help households make more informed
choices and strengthen their long-term financial
well-being.
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